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Visitor Volume Estimator

Areas geofenced capture a sample size of devices 
and are statistically modeled to estimated visitor 
volumes.

WWC uses Datafy’s Caladan Model: Caladan Model 
uses multiple sources of data including mobile 
device geolocation, automobile GPS, and spending 
transactions to produce a composite estimate with 
a projected 90% accuracy. 

Source:



Destination Summary
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Visiting Trends to Destination: Q1 & Q2 - 2023

● In Q1 & Q2 2023, we see an increase in 
visitation compared to Q1 & Q2 2022

● With average length of stay holding at a 1 day 
trip. 

● 63% of the Unique Visitors come from within 
10 miles with that same group making up 
77.6% of the local Visitor Days. 

Visitors from 0 - 50 Miles

Source:
Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          



Top Markets - % Trip Share to Destination: Q1 & Q2 
Visitors from 10+ Miles

Source:
Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          
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Top Visitation 
Markets 

Peak Visitation
Primary: June

Secondary: May

Top Vehicle Markets

1. Portland/Vancouver
/Beaverton, OR-WA

2. Olympia, WA
3. Bellingham, WA

Top 
Attractions 

1. Ste. Michelle
2. Hollywood Vineyards
3. Apple Farm & Hollywood 

Station

Household 
Demographics

• Top age group: 45 - 64: 32%
• Top Income Level: $100k+: 

37.8%
• Top Household Group: 1 - 2: 52%

1. Portland/Vancouver
/Beaverton, OR-WA

2. Olympia, WA
3. Bellingham, WA

Top Spending 
Markets 

1. Bellingham, WA
2. Los Angeles/Long 

Beach, CA
3. Portland/Vancouver

/Beaverton, OR-WA

Visitation Snapshot 50+ miles (MSA)

Source:
Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          

Average 
Length of Stay
Destination: 3 Days



Top Markets 50+ miles (MSA)

SpendingGeolocation Vehicle POI



Visiting Trends to Destination: Q1 & Q2 - 2023

● In Q1 & Q2 2023, we see a decrease in 
visitation compared to Q1 & Q2 2022

● With a increase in average length of 
stay.

Visitors from 50+ Miles

Source:
Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          



Who are our visitors? 

Visitors from 50+ Miles

Source:
Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          

Demographic and 
Behavioral Details

1. Known Traveler
Frequent Traveler to destinations at least 50 miles 
from home

2. Age 35+
3. Couples
4. Wine Interest
5. Shopping Interest

Shops at boutique shops or malls

6. HHI $100+



Visitor Volume Estimates: Q1 & Q2
Visitors from 50+ Miles Source:

Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          



Where did visitors that went during their trip? 

Visitors from 50+ Miles

Source:
Areas geofenced capture a sample size of devices and are statistically modeled to estimated visitor volumes. Visitation to Destination..          



Winery Visitor Correlation  50+ miles visitors

We continue to see Ste. Michelle 
serving as the focal point for almost a 
quarter of the winery related tourists 
coming into Woodinville. With the 
original Warehouse Wineries being the 
second focal point  



Winery Tasting Room Insights



Tasting Room Stats

JUNE 2023
JUNE 2022

% +-

YTD 2023
YTD 2022

% +-

Community Benchmark Data based on averages from 39 Tasting Rooms 



Tasting Room Stats Continued.

Community Benchmark Data based on averages from 39 Tasting Rooms 

We continue to see common trends in our 
seasonality year over year with peak season 
coming in the months of July and August. So while 
the overall volume has been slightly down in 2023 
compared to 2022. There is a good chance for us 
to make up the roughly -10% difference in the end 
of Q2. 



Data Definitions



Data Definitions



Strengths of Data Sources
Vehicle Data

● Large cross section of vehicles currently operating in U.S.
● Evenly distributed with population density
● Consistent sample across dates/trips
● Not dependent on big tech 

Geolocation Data
● Lots of historical data as reference to adjust for technological changes
● Normalized at relevant levels
● Custom filtering
● Precise origin data



Challenges with Individual 
Data Sources

Geolocation Data
● Dependent upon area geofenced, probability of sample pick up
● Recent volatility due to changes in the tech ecosystem

Vehicle Data
● Skewed towards newer vehicles, but accounted for in modeling




